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ABSTRACT 
The presidency and the media are two of the most important and influential 
institutions in American society. This study compared the character traits of the 
President of the United States·in fictional media (film) and non-fictional media 
(newspapers) in the 1990s. The research focused on second-level intermedia 
agenda setting between fictional and non-fictional news sources to study the 
portrayal of presidential character traits. The content analysis focused on the 
relationships between the content of the films and the news articles written about 
the president in a constructed week before and after the release of the films to 
determine if there were any associations in content. A modest association was 
found between the content of the films and the content of the news articles printed 
before the release of the films. No association was found between the content of 
the films and the content of the news articles printed after the release of the films. 
A strong association was detected in some of the results of the tests conducted on 
the news articles printed before and the. news articles printed after the release of 
the films. The implications of this study are that society can better understand 
media depictions of the president, and how film media and news media are related. 
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INTRODUCTION 
Many institutions affect American Society, including churches, schools and 
business. Among the most important are the government and the media. Within 
government, one of the most critical institutions is the office of the presidency. The 
person who holds this position is one of the most prominent and influential people 
in the world. 'The presidency is an institution, not a person. An institution that 
must be protected at all costs," says the Alan Alda character about the president in 
Murder at 1600 (1997). 
The media also play many roles in society. Society looks to the media for 
guidance, information and entertainment. News media coverage tells the public 
what the president is doing, his stance on laws and policy, and personal 
information about the president. The press report on the characteristics, 
attributes and character traits of the man in office. The public also obtains 
information aoout characteristics, attributes and character traits from other forms 
of media, such as film. Films provide the public with important information and 
influence points of view. Film not only mirrors the society that it is meant to 
represent, it helps shape the perceptions and ideals of society (Turner, 1999). 
Films "serve as texts that document who we think we are or were, but also 
reflect changes in our self image, tracing the transformation from one kind of 
America to another" (Belton, 1996, p. 2). In 1981, John W. Hinckley Jr. 
demonstrated the power of film as an influence on social reality when he shot 
President Ronald Reagan, because he claimed to be mimicking behavior learned 
from a popular film, Taxi Driver ( 1976). Hinckley related himself to the violent 
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protagonist, Travis Bickle, who was determined to win the love of Iris, played by 
Jodie Foster, the woman Bickle became obsessed with in the film. Bickle was 
determined to win the love of Iris by shooting a political leader. In the same way, 
Hinckley shot President Reagan to win the love of Jodie Foster. Luckily, in both 
instances, the assassination attempt was unsuccessful. The assassination attempt 
"dissolved the boundaries between film and real life" and reinforced President 
Reagan's interpretation of the power of film on society (Rogin, 1987, p. 4). 
The Audience 
One of the most important components of the movie industry is the film 
audience. The audie.nce has an influence on films just as film has an influence on 
the audience. The success or failure of a film is almost entirely dependent on an 
audience's acceptance of that film. This not only determines the success of a film 
company, but it also dictates the types of films produced and how they are 
produced. Audiences have come to expect substance from the movies. These 
expectations led the early filmmakers to develop a film formula. This formUla was 
based ·on certain elements that were easily recognizable, so audiences soon knew 
what to expect from a film. Over time, the audience also learns what to expect 
from certain actors and directors (Roffman and Purdy, 1981). 
Financial considerations are one of the strongest driving forces behind the 
film industry, because film studios need to keep the audience happy. Part of this 
is catering to the demands for a variety of people in viewing selections. Thus, 
society as an audience determines the types of films (and the representations 
within these films) produced and released by the film industry (Turner, 1999). The 
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regular film-going audiences, who attended movies once or even twice a week 
durtng Hollywood's golden era, now have additional choices for entertainment. So 
instead of going to "the movies," people often go to "a movie," choosing a particular 
film they desire to see and not just going to see what is playing. In addition to the 
audience's influence in film, and the influence of the news media on the audience, 
the audience uses film and news media as sources of information on many topics. 
One of these is the presidency. 
The President 
The office of the president is such an integral part of Amertcan society it 
seems only natural that news media and entertainment media would focus on the 
presidency for stmy ideas. Within the presidency, there is a large vartety of 
matertal to use, especially in film plot development. The president as a person 
makes an interesting subject because of the power and influence he wields and the 
diversity in the characters of the men who hold the office. 
Aside from the multiple functions of film, it offers a vartety of avenues to 
explore the presidential character, including different film types (e.g., fiction vs. 
documentartes) and genres (e.g., comedies vs. suspense). There has been no 
research to my knowledge examining the recent direction of presidential films. By 
looking at the character traits of the president in film with the understanding that 
films do reflect a society and the society's attitudes, we can reasonably expect to 
understand something about how the presidency is viewed. Examining the 
possibility of a relationship between film portrayals and news media portrayals also 
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allows for comparisons between fictional and non-fictional portrayals of the 
presidency - a powerful opportunity to enhance our knowledge of the oval office. 
Purpose of the Study 
It is important to explore film and news media in the context of the president 
for a number of reasons. After examining the number of films that feature a 
presidential character that have been released in the 20th centwy, it became 
evident there were more ftlms on this topic released during the 1990s than in any 
previous decade. Of the almost 150 films with the presidency as a plot focus, 
approximately one-third of them were released in the 1990s (www.imdb.com). 
The present study was not an attempt to define the presidential films as a 
genre category. Genre categories can be difficult to identify and even more difficult 
to define. Until the presidential film becomes widely recognized by the audience, 
defining a presidential genre would be next to impossible. However, it is important 
to recognize the presidential film as a category and explore aspects of the category. 
This study attempted to describe the portrayals of the characteristic traits of 
the president in ftlm in the 1990s. It examined these portrayals in news media in a 
constructed week before and after the release of the films. Using content analysis, 
this study attempted to determine any relationship between the portrayals of the 
president as presented in films and in news media. Based on second-level 
intermedia agenda setting theory, this study examined some of the character traits 
of the president and presidential character. Time ordered analysis allowed the 
author to look at the depictions of the presidency in the relationships between the 
films and the news articles printed before the release of the films, the relationship 
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between the films and the news articles printed after the release of the films, and 
the relationship between the news articles printed before the release of the films 
and the news articles printed after the release of the films. By examining the 
descriptive analyses of the data collected in the content analysis, and then using 
statistical analysis, comparisons were made by the author in order to determine 
the extent to which second-level intermedia agenda setting theoiy was at work in 
the films and news articles under analysis. 
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LITERATURE REVIEW 
The literature review of this study examines previous studies on film, 
including political films and film genre studies. Is also examines the importance of 
the news media to the presidency. Next, this section explores second-level 
intermedia agenda setting, the previous research done in this area and how it 
relates to the present study. Finally, this section includes the research questions 
to be answered in this study. 
Film Study 
Although there is limited research on the world of the president in film, 
there is an abundance of research when it comes to politics and politicians in film. 
There are studies about politics and politicians as they relate to and are portrayed 
in film, and the crucial aspects of the role politics plays in film, such as Reelpolitik 
by Kelley ( 1998) and Politics and Politicians in American Film by Gianos ( 1998). But 
neither of these studies deals directly with the changing role of the Amertcan 
President in film. In fact, there is very limited research on the president himself in 
film. 
However limited the research may be, it is not non-existent. Rogin ( 1998) 
discussed the presidential character in the film Independence Day ( 1996). He also 
discussed this film as it related to many issues that were (and some still are) 
prevalent in Amertcan society. The author looks at the roles played by the 
characters in connection with one another in terms of inter racial and religious 
relations (e.g., the relationship between the Afrtcan American pilot played by Will 
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Smith and the white, Jewish computer genius played by Jeff Goldblum). Rogin 
also discusses the references to homosexuality and family values made in the film 
and how these issues related to the characters. 
The text explored this popular film, ranked number one at the box office in 
1996 and number six at the box office in the 1990s, in terms of the histo:ry of 
American wars and Hollywood cinema. There are several scenes and characters 
that represent situations from battles and wars in American histo:ry. One in 
particular is Hiroshima. There are several references to this incident as an 
influence on some of the scenes in the film. There are also references to several 
previous films, most dealing with alien invasion, which influenced some scenes, 
incidences and creatures in the film. 
Perhaps most interesting to Rogin's study is the examination of the role of 
the presidential character, President Thomas Whitmore, played by Bill Pullman. 
There are several passages in the book that examine the president's role as a leader 
and a hero, but also as a man. President Whitmore is referred to as the WASP 
president who takes charge by firing his "nuclear-trigger happy" defense secretary, 
Nimziki. Later in the film, President Whitmore gives an elaborate speech to the 
pilots about to embark on a combat mission to fight the alien ship. "We're fighting 
for our right to live," was a key phrase in this monologue (Rogin, 1998). The 
president then proceeded to suit up and join the pilots in the mission because he 
had been a fighter pilot in Desert Storm. 
Rogin also obsexves the roles played by the women in the film: from the 
working mother to the divorcee press secretary and to the frrst lady who "winks at 
the remaking of Hillary Clinton from independent political player to loyal spouse" 
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(Rogin, 1998, p. 44). Several movies were "caught up in the [Independence Day] 
gravitational pull." In the following summer three films, Absolute Power (1997), Air 
Force One (1997) and Murder at 1600 (1997), were released with "White House plots 
at their core" (p. 76). 
Presidents also have spoken publicly on a couple of occasions about a film 
that is about the presidency. President Clinton told a crowd that he recommended 
the film Independence Day (1996). Presidential hopeful Bob Dole also endorsed the 
film (Rogin, 1998). President Clinton alsojoked to reporters about the differences 
in the plane used in Air Force One (1997) and the real presidential plane, Air Force 
One. "As far as I know there is no escape pod, and I don't think we have quite the 
arsenal in there, and there's no back door" (Mitchell, 1997, p. A-10). 
Political Studies 
Some film scholars focus attention on the political aspects of film, looking at 
both the political ideals represented in film and the political characters represented 
in film. For example, Rogin (1987) also released a study that focused a great deal 
on the· presidents. A portion of his book looked at the career of President Ronald 
Reagan as an actor and as a politician. This study asserted that there was no 
distinction between the two men, that Ronald Reagan the actor was in fact the 
same man who went on to become the President of the United States. Reagan was 
known quite often in his political career to use references from his film career, and 
also to quote films (those he was in and those he was not in) in political 
appearances and speeches. 
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Kelley's (1998) collection of studies dealt with the political ideologies in the 
films from the. 1930s and '40s. It looked at conflicting political ideas (populism/ 
elitism; fascism/ antifascism; communism/ anticommunism; interventionism/ 
isolationism; individualism/ community} in a selection of eight political films in the 
1930s and '40s. According to Kelley 
movies provide a circular cultural flow; viewers are influenced by the 
sto:ry at the same time screen writers respond not only to mass trends 
but also to the realization that they cannot overturn the prevailing 
social consequences if they wish to become richly remunerated. 
Rivaling politicians as barometers of public attitudes, filmmakers 
understand only a narrow window for significant cultural initiative 
exists (p. 165). 
Kelley's examination of political ideals is important in understanding these types of 
films, but she does not place of great deal of focus in her study on the political 
characters. 
Gianos ( 1998) examines the depictions of political figures and the use of 
politics in film. As in the essays in Kelley's collection, the political focus in Gianos 
is chiefly on the political ideals of the times and how they are portrayed in certain 
films at a certain point in American histo:ry. The focus on politicians in certain 
films emphasizes the political ideals discussed in the films. Gianos looked at the 
lives of the characters in terms of their political careers. He looked at the 
characters in terms of who they were as a people, what they thought, how they felt 
and what they believed in. Even so, Gianos and the contributors to the Kelley 
collection tend to emphasize ideology over character. 
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A related investigation that dealt with political views was wrttten by Bennett 
and Woollacott (1987). This study traced the changes in American political society 
as they related to the films portraying the character James Bond over a 15-year 
period. Bennett and Woollacott investigated the political aspects of these films and 
probed how political changes in the films over time relate to society. In this study, 
the authors focused a great deal on the aspect of character in relation to politics. 
But the series of 007 films had little to do with the President of the United States. 
Still, Bennett and Woollacott are helpful for criticizing the view that "works of 
popular fiction [should] be regarded as the mere containers of ideology." They 
would rather suggest "that popular fiction forms subject ideological discourses to a 
work of transformation just as much ... as do [elite] fictional forms" (pp. 2-3). 
This reinforces the idea that fiction (i.e., films) can be an important venue for 
politics. 
Genre Studies 
To my knowledge, there are no studies that are devoted in their entirety to 
presidential films, nor are there any collective genre studies that list the 
presidential film as a specific genre in itself. Because the author is effectively 
proposing that such a genre will someday exist, it is important to consider how 
genre study works. 
Genre is defined as a class or category of artistic endeavor having a 
particular form, content, technique or the like. Genre is 
a French word for literary type. In film study it represents the 
division of movies into groups which have similar subjects and/ or 
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themes. Sometimes· this is an easy task, when your genre is of a 
given time or place, such as the western. Some genres are not so 
immediately obvious. For instance, screwball comedy is not limited to 
one time or place (Gehring, 1988, p. 1). 
Genre study has its roots in many different art forms. One of the first 
documented texts dealing with genre study is Aristotle's (1789) Poetics. This study 
is believed by some to be the first study to break an art form into genre types. 
When Aristotle divided poetry into categories, he essentially laid the groundwork 
for genre studies as they are known today, although he did not use the term genre 
(Hutton, 1982). Literature is the art form that has contributed the most to the 
development of film genre. There are, however, several major differences in the 
development of film genre that are not central to the development of literary genres. 
For example, in literature, researchers can more easily develop, categorize and 
define the aspects of any genre researchers wish to work with. With a greater 
diversity in literature, the researchers have more liberty in the development of a 
genre. The audience plays a far lesser role in literature. The film industry makes 
and markets films for a mass audience, while in most types of literature, a book is 
typically published for a smaller or more specific audience. 
Developing a ftlm genre can be more difficult because the mass audience 
plays a larger role in film. The film audience has a greater say in the types of films 
it is interested in, and therefore the types of films produced and released. Going to 
the theater to see a movie about a president is not typically something on which a 
film audience places a great deal of importance. Audience involvement at this level 
makes it more difficult to develop a usable genre formula for a presidential film. 
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However, it is still important to look at genre in this study because many of the 
same rules that govern a film's place in a genre also place a film into a particular 
category, such as presidential film. 
While there are many studies that focus on the political aspects of films and 
even some that focus on a politician's role in a film, the focus on the president as a 
character, in particular, is rare and relatively new. Since the previous research is 
limited, genre studies and studies relating to a character in a film will be used only 
as a background basis for this study. 
There are a number of film genre studies that seive as a precedent to 
recognizing a group of films that portray the President of the United States as a 
main character. Six-Gun Mystique (1984) and its counterpart, The Six-Gun 
Mystique Sequel (1999), both by John G. Cawelti, dealt with the western genre in 
many areas popular culture. In Six-Gun Mystique, Cawelti examined the.multiple 
functions of films and the characters in the films. He explored the characters 
commonly portrayed in westerns in terms of portrayals, specifically the good guys 
vs. the bad guy. He discussed the commonalities in the portrayals and the 
character traits that were commonly assigned to the specific character type. 
This type of study that focuses on the character is helpful in the present 
study to see how genres define characters and examine character traits. Once this 
process was explored in genre studies, it was applied to the present study to assist 
in the selection processes detailed in the Methodology. 
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The News Media 
In addition to the importance of the role played by film in society, it is 
important to look at the role of news media in society and in connection with the 
president. The president receives coverage in popular literature, news media and 
entertainment media. Of course this type of media coverage extends to all political 
figures and not just the President of the United States, but the president probably 
receives the greatest attention. The media look at politicians' personal lives and 
professional careers (important issues in their careers, where they stand on those 
issues, how they deal with legislation on those issues and others important at the 
time, etc.). The focus of this media coverage, whether at a glance or at great 
length, often is on the character traits of politicians. This coverage explores many 
aspects of politicians. Politicians give indications of their personalities and 
character traits through their actions. These traits are often used as a basis for 
media content. This coverage extends to, but is not limited to, television stations 
and programs, radio, film, newspapers, magazines and the Internet. Politicians 
specifically receive the greatest amount of coverage during election campaigns 
(Brody, 1991). 
Agenda Setting and Second-level Agenda Setting Theory 
For years researchers have been using agenda setting theory to compare 
issues in the media to public opinion. In the early 1990s a new concept known as 
"second-level" agenda setting emerged. This theory "deals with the specific 
attributes of a topic [or object] and how this agenda of attributes also influences 
public opinion" (Mccombs, 1997, p. 3). More recently, scholars have researched 
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another aspect of agenda setting, second-level intermedia agenda setting 
(Mccombs, 2000). 
Second-level agenda setting theory suggests that the media can tell the 
public what to think about and how to think about it. The theory suggests that the 
way news media covers certain attributes of a topic can directly affect how a reader 
will think about that topic. For example, if news media coverage of "the economy" 
regularly includes information on the rate of unemployment, then it would be 
anticipated that readers would think about the rate of unemployment when the 
topic of "the economy" arises. This concept has been applied to (among other 
topics) political campaigns. For instance, Mccombs, Lopez-Escobar and Llamas 
(2000) looked at the coverage of candidates in the 1996 Spanish general election. 
The study was done in Pamplona and looked at three electoral candidates, Felipe 
Gonzalez, Jose Maria Aznar and Julio Anguita. Five aspects of the candidates were 
examined: 1) issues position and political ideology, 2) biographical information, 3) 
perceived qualifications, 4) personality and 5) integrity (conupt or not conupt). 
Several media sources were surveyed, including newspapers, television stations 
and news programs, to determine the coverage each candidate received during the 
election. In the days following the election, a random telephone survey was 
conducted to determine the public's views on the candidates. The results of this 
study showed a good deal of correlation between the media coverage just before the 
election and what the public thought about the candidates in the days immediately 
following the election. The authors reported a strong degree of correlation in the 
results. Second-level agenda setting may well have helped elect Jose Maria Aznar. 
Mccombs, Llamas, Lopez-Escobar and Rey (1997) did a similar study on the 
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Spanish regional and municipal election in the province of Navarra in 1995. This 
study produced similar results. 
In another study, Golan and Wanta (2001) looked at the second-level agenda 
setting in the New Hampshire Primary in 2000. The focus of this study was on two 
Republican presidential candidates, Sen. John McCain and Gov. George W. Bush. 
This study used three prominent New England newspapers to explore the coverage 
of the candidates' attributes by looking at candidate issues (taxes, campaign 
reform, campaign analysis, foreign policy, moral issues, education, the candidate's 
past and race) and candidate attributes (trust, reformer, compassion, winner/ 
electability, on the attack, has a plan/ vision, and vagueness). These two 
candidates were selected for the study because they were the two front-runners in 
the campaign at the time. Public opinion data were collected from Gallup polls 
taken at the time of the media coverage just before the primary election. 
Chi-square content analysis showed some association between the 
information gathered in the newspapers and the results of the Gallup polls. The 
authors of the study concluded that the newspapers may have had some influence 
on the· voter's perceptions of the candidates and the voter's decisions. The authors 
listed several mitigating factors that may have influenced public opinion and the 
election results. These mitigating factors included an ad campaign run by Bush 
during the time period of the study concerning taxes, and also the infiltration of 
certain information due to an attack on one of the candidates at the· time. 
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Intermedia Agenda Setting Theory 
In intermedia agenda setting, scholars have shown that coverage by larger 
newspapers influences the coverage by smaller newspapers (Golan and Wanta, 
2001}. Intermedia agenda setting theory has been studied in conjunction with 
many issues and provides an effective framework for comparing film and news 
; 
media coverage portrayals of the president, which is developed more completely 
below. Michael J. Breen published a study that looked at news coverage of clergy 
members around the time that two priests had been accused of sexual abuse. He 
looked at news stories that covered aspects of the clergy that were unrelated to the 
two sexual abuse incidents to ascertain the negative and positive coverage of clergy 
in general during this time. He found that a pattern of negative coverage found in 
larger newspapers influenced the tone of coverage about the clergy in smaller 
newspapers (Breen, 1997}, providing evidence for intermedia agenda setting. 
Lopez-Escobar, Llamas, Mccombs and Rey (1998} studied coverage of the 
political candidates in the 1995 Spanish election. Two newspapers and one local 
television station were used to explore intermedia agenda setting. The results 
showed that print coverage strongly influenced television coverage of the 
candidates and the election issues. However, there was no strong evidence that 
television coverage influenced print. An outside factor in this study was political 
advertisements, which were foilnd to influence coverage of candidates in both print 
and television coverage. 
A study also was done on coverage of the drug issues in America, 
particularly on cocaine (Reese and Danielian, 1989}. This study looked at coverage 
of cocaine-related issues in 10 national news sources, including newspapers, 
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magazines and television. This study also produced results suggesting that print 
media strongly influenced television coverage. There was also evidence that 
showed television influenced print media on some issues and points of view. Reese 
and Danielian speculated as to some possible reasons for intermedia agenda 
setting. They stated that similarities in the stories reassured the editors they were 
reporting "real news," and that "consistency is accuracy." The same concept of 
media relationships applies to the present study. It may be possible for a fil~ to 
influence not only audience perceptions, but also the perceptions and coverage of 
other media sources. It also may be feasible for the coverage in news media 
sources to influence aspects of film. For instance, a film studio may choose to 
produce or release a film based on stories or content in recent news media 
coverage. 
Second-level intermedia agenda setting occurs when the concepts of second-
level agenda setting theory and intermedia agenda setting theory are explored 
within the same study. The relevance of second-level intermedia agenda setting to 
this study is that intermedia influences may go beyon~ the general topic to include 
aspects of that topic. The idea is that the candidate is the "object," or the focus of 
the media coverage. Each object (or candidate) has specific attributes, both on the 
campa.lgn platform and in his or her personality (Golan and Wanta, 2001). Several 
studies have explored whether the media's coverage of certain attributes of political 
candidates influenced how the public perceived the candidate, what the public 
thought about the candidate's stance on issues, and what the public thought 
about the candidate's personally as related to the covered attributes (e.g., Golan 
and Wanta, 2001; Mccombs et al., 2000). 
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Limitations of Agenda Setting Theory 
There has been some criticism of the agenda setting theory. There have 
been arguments that not all consciousness is rooted in exposure to media, that 
external environmental factors influence the public agenda (Gandy, 1991), etc. 
Also, "interpersonal communication outside of mass media may shape the agendas 
of journalists and policy makers." There are also arguments that agenda setting 
research makes assumptions that the public has an interest or agenda that can be 
implemented by rational policy makers (Burd, 1991, p. 292). 
Movement of certain issues onto the public agenda sometimes can be 
unpredictable. "Those issues that do not touch the lives of most members of the 
audience are seen to have a high threshold, and require considerable media 
attention to achieve the same level of salience in the public consciousness" (Gandy, 
1991, p. 265). The Watergate break-in and ensuing scandal received quite a bit of 
coverage in the media before it became an issue on the public agenda. 
There are also those who would contend there are flaws in agenda setting 
research methodology. Some scholars argued that the phrasing of questions asked 
to the general public might influence results. Another argument is that the 
strength of the correlations can vary depending on the number of categories used 
in the research. The correlations will be lower with a longer list of categories 
(Gandy, 1991). Agenda setting researchers have a tendency to rely too much on a 
"linear, one-dimensional, assembly-line model for the production and manufacture 
of public opinion and policy" (Burd, 1991, p. 291). There also has been some 
criticism that researchers who are eager to publish studies will continue to offer 
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"their own idiosyncratically defined formulations of the basic relationships" in 
order to achieve significant differences or strong positive correlations in their 
research (Gandy, 1991, p. 265). 
"Historical analysts sometimes use time-series data to monitor changing 
conditions over time" (Babbie, 1998, p. 330). Time-series, or time ordered, data 
examine the relationship between two or more subjects to determine or detect a 
relationship between the subjects. 
While a relationship from film content to news media content may be the 
most obvious and logical relationship to explore, there is the possibility that news 
media could affect some aspects of film. For example, if news media coverage 
focused on a certain news story or perhaps even certain aspects of character 
strongly at a particular point in time, a film studio may choose to produce a film 
reflecting that event or those aspects. The studio may choose to release a film at a 
particular time based on similarities in the content of the film and the content of 
current news coverage. 
This study focused on a very specific set of character traits in a limited set of 
films and news articles in a relatively short period of time. However, it is important 
to look at the shared time ordered correlations, or the time ordered correlations in 
both directions, from film to news media and from news media to film. 
In spite of the criticism discussed above, agenda setting, second-level 
agenda setting and intermedia agenda setting are all valid and well reputed 
research theories in the journalism and communication fields and supply a useful 
conceptual framework for the present study. 
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Summary 
The roles played by film and news media as entertainment, and as sources 
of information, are crucial to American society. This section attempted to define 
these roles and explore how these two forms of media relate to the office of the 
President of the United States. This section also explored previous studies, many 
of which were used in the design of the present study. 
Previous research has shown associations between media and public 
opinion. Research also has shown associations between different media sources. 
What the present study explored was the possibility of a correlation between 
fictional media and non-fictional media, using film as the fiction media and news 
articles from The New York Times as non-fiction media. 
Research Questions 
In this study of the portrayal of the President of the United States, the 
author looked at specific attributes and character traits of the presidential 
character in films and news articles to answer the following questions. 
·This question (Rl) looked at the content of the films and news articles and 
defines the parameters of the study. 
Rl: What are the prominent character traits of the President of the 
United States in films and the news articles printed in the days 
surrounding the release of the films in the 1990s? 
The next set of questions (R2a-R2c) looked at the overall content of the news 
articles and films in the context of the character traits set up by research question 
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one. They examined the matertal and produced averages for the tests run to 
answer research questions R3a-R3c. 
R2a: How frequently are these character traits relevant in the ftlms 
and news articles? 
R2b: What is the average importance of the character traits in ftlms 
and news articles? 
R2c: What is the average rating of the character traits in ftlms and 
news articles? 
The final set of questions (R3a-R3c) examined a time ordered analysis of the 
materials. The answers to these questions explored the data from R2a-R2c to 
determine relationships between the films and the news articles. 
R3a: Is there a correlation in the content of the films and the content 
of the news articles printed before the release of the films? 
R3b: Is there a correlation in the content of the films and the content 
of the news articles printed after the release of the ftlms? 
R3c: Is there a correlation in the content of the news articles printed 
before the release of the films and the content of the news 
articles prtnted after the release of the ftlms? 
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METHODOLOGY 
The following section explains the design for the research done in this study. 
It describes the steps taken to develop the research tools and the processes for the 
selection of materials used for data collection, and the data collection process. 
Design 
This study used a content analysis to collect and analyze data on particular 
character traits of the President of the Uriited States in films and news articles 
printed around the time of the films' release dates in the 1990s. In particular, this 
is the study of second-level intermedia attribute agenda setting between the news 
media and film. The data collected were analyzed in order to determine the 
relevance, importance and rating of the character traits in these films and news 
articles from a constructed week before and after the release of the films. In 
addition, the similarity of content was compared using correlational statistical 
tests. 
Content analysis is a method in which "researchers examine a class of social 
artifacts," and content analysis may be applied to virtually any form of 
communication. Content analysis is essentially a coding operation. The 
researcher must refine the conceptual framework and develop specific methods in 
relation to that framework (Babbie, 1998, p. 308). Content analyses often "display 
a wide range of reliability, because of attempts to include some more subjective 
indicators of meaning" (McQuail, 1994, p. 188). 
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Content Analysis 
Through content analysis, each character trait was examined for three 
different variables (relevance, importance and rating). The first question (Rl) 
determined the relevance of each character trait in the film or news article. The 
second set of questions (R2a-R2c) determined the importance of the character trait 
in the film or news article. The third set of questions (R3a-R3c) determined the 
rating of the character trait as negative, neutral or positive in the film or news 
article. 
To evaluate the relevance of the character trait in the films or news articles, 
the coder answered the question, "Is this character trait present and relevant in the 
film or news article?" If the answer to this question was yes, the coder moved on to 
the next variable in the analysis. If the answer was no, the coder moved on to the 
next character trait. 
To evaluate the importance of the character trait in the films or news 
articles, the coder answered the question, "How important is this character trait to 
the film or news article?" and ranked the answer on a·five-point scale, with one 
being low and five being high. 
1 = not important 
2 = somewhat important 
3 = important 
4 = moderately important 
5 = very important 
To evaluate the rating of the character trait in the films or news articles, the 
coder answered the question, "Is the character trait portrayed as negative, neutral 
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or positive?" This method of evaluating the character traits on a negative, neutral, 
positive scale has been used in previous agenda setting studies (Golan and Wanta, 
2001; Mccombs et al., 2000), making it appropriate here. 
In summary, the questions answered for the code sheet in the data 
collection were: 
• Is this character trait present and relevant in the film or news 
article? 
• How important is this character trait to the film or news article? 
• Is the character trait portrayed as negative, neutral or positive in 
the film or news article? 
Character Trait Selection 
The character trait selection was completed by examining a number of 
studies that looked at the character traits of political figures (Golan and Wanta, 
2001; Lopez-Escobar et al., 1998). Several websites also were used to establish the 
character traits. These websites listed a diverse range of character traits. The 
purpose of the lists was to provide educators with a foundation for introducing 
character traits in the classroom, particularly at the elementary level. Some of the 
websites that were used were AT&T "teaching resources," the Learning Network, 
the Office of the Superintendent of Public Instruction (OSPI), the Polk County 
School District in Georgia, and the School for Ethical Education. Many of these 
character traits appeared in previous agenda setting studies that looked at the 
character traits of a politician (Golan and Wanta, 2001; Mccombs et al., 2000). 
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After examining and comparing the character traits in these sources, the 
following list of character traits was developed for use in this study. Some were 
selected because of use in previous studies. The author expanded this list of 
commonly used character traits and added several that seemed relevant from the 
Internet sources. This list included compassion, courageous, decisive, hard 
working, heroic, honest, informed, integrity, intelligent, leadership, partisan, 
patriotic, personality, reputation, trustworthy and vision. 
Character Trait Definitions 
The list of definitions of the character traits for the research included 
definitions of the character trait word and definitions of the root word when 
applicable. The definitions sheet also included synonyms, antonyms and 
contrasted words. (See Appendix A for the definitions sheet.) The definitions were 
collected from multiple sources to ensure agreement in the definitions (e.g., 
dictionary.com; Merriam-Webster, 1988; Webster, 1994; Webster, 1997; Webster, 
1998; and thesaurus.com). Synonyms were included to provide a larger variety of 
keywords to look for in the mm or news article to help decide the categorization of 
the character traits. Antonyms and contrasted words were included to give value 
to the negative of the character trait. 
Code Sheets 
Separate code sheets were developed for mm and news article data collection 
(see Appendices Band C for code sheet). The information collected was the same 
for both films and news articles, but the formats of the different sources required 
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slightly different directions (see Appendices D and E for directions). Also, some of 
the information collected on each case differed depending on whether it was a film 
or a news article 
During this process, the instructions made it clear that the coder was to 
evaluate the character who was the presiding president during the majority of the 
film. The directions also stated that for news article evaluation, only President Bill 
Clinton was to be evaluated because he was the President of the United States 
during the time period of all the films encompassed in this study. 
After the film was viewed or the news article was read, the coder was 
instructed to answer the questions for evaluation and fill in the appropriate 
responses on the code sheet. Examples were provided for evaluation of the rating. 
Inter coder reliability was measured prior to the full content analysis being 
completed, which is discussed in greater detail later. 
Film Selection 
When researching a film study, one of the largest steps is to determine 
which.films will be used in the study. Selectivity can be problematic in film studies 
(Ness, 1991). In order to select a group of films to study, one must view and 
become familiar with a plethora of films that might fit into the category in question, 
much as one would select films for a genre study. "One must ... consider a work in 
terms of understanding its genre, and the work's relationship to that genre" 
(Kaminsky, 1974, p. 7). One cannot do this without knowing the criteria of the 
formula that defines the genre in which the film is to be understood. 
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So the question becomes - how does the researcher select films to be 
included in the category until the qualifications of the films that make up the 
category are known? If the researcher wants to know what a presidential film is, 
certain types of films must be inspected. The researcher must know (or have an 
idea about) what a presidential film is before he or she can know which films to 
look at. 
The first. and maybe the largest, step in this process was to identify the 
films in the 1990s that seemed most likely to have some (if only marginal) 
connection to the President of the United States. For the purpose of this study, the 
definition for the President of the United States of America included fictional and 
non-fictional characters portraying the presiding President of the United States. 
Vice presidents, former presidents, presidents-elect and presidential hopefuls were 
not considered in the final analysis. 
Referring to other film studies, the author came to the conclusion that a 
number between 10 and 15 seemed to be the average for the number of films used 
in studies of this type (Belton, 1996; Kelley, 1998; and Turner, 1999). Based on 
this information, the number 10 was selected for the number of ftlms to be 
reviewed in this study. This study concentrated on films released in the 1990s. 
This decade was selected because the films from the 1990s are recent and 
therefore more readily available for viewing. Also, The New York Times (used in 
news media analysis and discussed below) is only archived back to June 1, 1980 
(www.lexis-nexis.com) in Lexis-Nexis, the database used to collect the news articles 
for the content analysis. 
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In order to determine which films would be included in this study, films with 
a presidential character and a plot about the presidency were identified. The 
Internet Movie Database {www.imdb.com) is one of the most inclusive listing of 
films available on the Internet. A plot sm:nmaiy search was run using the keyword 
"president," which produced a list of 54 titles. The author was able to eliminate 
films where the president was not an instrumental character based on cast lists 
and plot summaries available on the website'. An additional resource for plot 
summaries was the 2000 Movie and Video Gui.de {Maltin, 1999). The films were 
viewed by the author and all films in which the presidential character was not the 
presiding President of the United States for the majority of the film were 
eliminated. Television movies, animated films and documentaries also were 
eliminated. 
The amount of on-screen time given to the presidential character in each 
film was not in itself an eliminating criterion. Even if the character was not the 
lead in the film, his presence and the influence of his role in the plot could be 
important in the examination of the portrayal of the President of the United States 
in film. These steps resulted in the following criteria: 
• Was the character of the president a presiding president? 
• Was the presidential character a main character in the film? 
• Was the president/ presidency integral to the plot of the film? 
A list of top grossing films in the 1990s was obtained on The Numbers, an 
Internet database of facts and figures on film data {www.the-numbers.com). This 
database contained a list of films released in the 1990s and box office grosses 
organized according to release date. The author gathered the information from the 
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database and compiled it according to box office grosses throughout the decade. 
There were just over 2,500 titles listed for the 1990s. 
The presidential film titles on the list of the films described above were 
compared to the list of box office grosses. The top ten box office grossing 
presidential films were selected for use in this study. The final list of films, listed 
according to box office gross totals was: 
• Independence Day ( 1996) - #6 
• Air Force One (1997) - #28 
• Deep Impact ( 1998) - #52 
• The American President ( 1995) - #244 
• Absolute Power (1997) - #318 
• Mars Attacks! (1996) - #408 
• Murder at 1600 (1997) -#569 
• My Fellow Americans ( 1996) - #644 
• Nixon (1995) - #866 
• • Dick (1999) - #1147 
News Media Selection 
Once the films were selected, the next step was to find newspaper articles 
about the President of the United States. The New York Times is "regarded as a 
leader" in news coverage (Reese and Danielian, 1989, p. 240). For this reason The 
New York Times was chosen as the newspaper to supply the articles for the 
research. 
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A constructed week technique was used to obtain the samples of news 
media content for the study (Riffe, Aust and Lacy, 1993; Weber, 1990). Using a 
constructed week for the study offered a wider time period for the news media 
coverage of the president. The constructed week also allowed a longer period of 
time before the release of the film for the film industiy to examine news content. It 
also allowed a longer period of time after the release of the film for the content of 
the film to reach the news media. Each film had two constructed weeks, one 
before the release date and one after the release date. The constructed week was 
formed by identifying the seven-week periods before and after the release dates of 
each film. Each day of the week was given a number based on the standard 
calendar. Starting with the first week of each seven-week time period, one day was 
selected as a starting point. The start day was selected randomly using a random 
numbers table (Babbie, 1998). Using the first number in each column, the 
numbers one through seven were selected and applied to each time period of the 
news articles. 
After the constructed weeks were formed, a search was run to find articles 
on the· President of the United States printed in The New York TITTies on the 
selected dates. The Lexis-Nexis program was used for the news article collection. 
Lexis-Nexis is one of the most comprehensive databases of news articles and 
information on the Internet today. The company's mission is to be the preferred 
provider of decision support information and services to professionals in legal, 
business and government markets (www.lexis-nexis.com). The Lexis-Nexis search 
called for all instances in which both keywords appeared in the article headline or 
lead paragraphs of the article. Bill Clinton was the president in office at the time of 
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the release of all films, so the keywords "President" and "Clinton" were entered into 
the search engine. 
In order to obtain a manageable sample size for this study, the author used 
all articles written about President Bill Clinton that appeared only in the front 
sections of the paper on the dates selected. Editorial comment, such as letters to 
the editor, and summary articles were not included in the study. There were 383 
articles that fit the above criteria and were used in this study. Because some.of 
the film release dates fell close to each other, some of the constructed week dates 
were the same in different sets. Forty articles appeared more than once in the 
article sets, but all 383 news articles were used in the final analysis. 
Inter Coder Reliability 
Because of the nature of the data collection, tests were run for inter coder 
reliability. Inter coder reliability is important to ensure agreement in the responses 
of all coders involved in the study (Thomas, 2001). "There is an assumption that 
'coders' can be trained to make reliable judgments about categories and meanings" 
(McQtiail, 1994, p. 187). 
Four coders were used to collect data for the inter coder reliability tests. 
Coder A was the primacy coder in this study and coded both films and news 
articles. The author was coder A. Coder B coded news articles. Coder B was a 35-
year-old female who was seeking a Master of Science degree in journalism and 
communication. Coder C coded films. Coder C was an 18-year-old female who 
was a senior in high school. Coder D also coded films. Coder D was a 53-year-old 
male who has been a university Professor of English for 29 years. 
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Each coder was supplied with written definitions and directions for 
evaluating the films and news articles and completing the code sheets. Each coder 
also received oral directions for completing the cod~ sheets. 
Approximately 10% of the total case population of the films and news 
articles were used for the inter coder reliability tests. Two films were coded in this 
test. Coder A and Coder D coded film number one. This film was selected because 
it was the first released chronologically in the study set. Coder A and Coder C 
coded film number seven. This film was selecte~ using a computer generated 
random number. 
Thirty-four news articles were used for the inter coder reliability tests. 
These articles were selected using a systematic random sampling procedure. 
Selection started with a computer generated random number (80). Th.en every 
tenth news article was selected until there were thirty-four, or 10% of the total case 
population. Coder A and Coder B coded the news articles. 
The first inter coder reliability test run was the Holsti's test. The number of 
times that other coders agreed with coder A was divided by the total number of 
responses for each category in each character trait. The initial agreement average 
from this test was 56% using all three categories (relevance, importance and rating) 
in all 16 character traits. To increase reliability, any character trait that showed 
less than 63% agreement in this test was eliminated. Th.is step eliminated eight of 
the original 16 character traits: courageous, decisive, informed, intelligent, 
leadership, partisan, personality and vision. The remaining character traits had a 
total agreement average of 71 % using Holsti's inter coder reliability test on all three 
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categories in the remaining eight character traits; compassion, hard working, 
heroic, honest, integrity, patriotic, reputation and trustworthy. 
Pearson correlation tests were also run to assess reliability. The result was 
that there was a .81 correlation coefficient in eight of the 16 character traits used 
in the inter coder reliability test analysis. This level is within the generally 
accepted range for inter coder reliability tests. Based on this information, a new 
list of definitions was created using only these character traits. (See Appendix F 
for the new definition sheet.) The code sheets also were redesigned to include only 
the remaining character traits. The format of the code sheet and the directions for 
filling out the code sheet remained the same as the code sheet used to run the 
inter coder reliability tests. (See Appendices G and H for the new code sheets.) As 
the primacy coder in this study, the author coded the remaining films and news 
articles using the updated code sheets and coding only the remaining character 
traits. 
Statistical Tests 
The data collected were entered into the Statistical Practices for Social 
Sciences (SPSS) for Windows version 10.0 program. The SPSS program generated 
calculations and test results with tables and figures to answer the research 
questions posed in the Literature Review. Frequencies and means were calculated 
for the initial data, and correlations were tested for the data collected in this study. 
The Spearman's rho correlation coefficient, which is the typical test used in agenda 
setting research, was used to compare the agenda of character traits in the news 
articles from The New York Times and in the films (e.g., Golan and Wanta, 2001; 
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Lopez-Escobar, 1998; Mccombs et al., 2000). The correlations tested for 
relationships in the data in the content of the films and the content of the news 
articles printed before the release of the films, the content of the films and the 
conten~ of the news articles printed after the release of the films, and the content of 
the news articles printed before the release ~f the films and the content of the news 
articles printed after the release of the films. 
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RESULTS 
The following section reports the data and the results of the descriptive 
analyses and correlations of the data. Figures to correspond with the data were 
included to give the reader a visual picture of the data. Summazy tables also were 
included in reporting the results. 
Initial Analysis 
Research question one examined the prominent character traits of the 
President of the United States as portrayed in the films and news articles. To 
review, the character traits of the presidential character in films and in the news 
·articles printed in the days surrounding the films in the 1990s were compassion, 
hard working, heroic, honest, integrity, patriotic, reputation and trustworthy. One 
interesting finding was in regard to the character trait heroic. It was not relevant 
in any of the news articles. While it was relevant in films in 50% of the cases, it 
was never relevant in the news articles selected for this study. 
The second research question (R2a), examined how often the character traits 
were relevant in the films and news articles. A crosstabulation was run for the 
relevance category on all character traits used in the final coding analysis. Figure 
1 shows the percentage of cases in which the character traits were relevant in the 
films and news articles. 
The first crosstabulation tested for the frequency and percentage of 
distribution of the relevance of the character traits in films and news articles. The 
character trait compassion was relevant in news articles in 13.1 % (50) of the cases 
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Figure 1 Percentage of cases in which the character traits are relevant in the films 
and news articles. 
and was relevant in film in 80% (8) of the cases. The character trait hard working 
was relevant in news articles in 42% (161) of the cases and was relevant in film in 
80% (8) of the cases. The character trait heroic was relevant in news articles in 
none of the cases and was relevant in film in 50% (5) of the cases. The lack of the 
character trait heroic appears to indicate that President Clinton did nothing heroic 
during the time period that was covered in the news articles. The character trait 
honest was relevant in news articles in 27.4% (105) of the cases and was relevant 
in film in all, or 100% (10). of the cases. The character trait integrity was relevant 
in news articles in 29.5% (113) of the cases and was relevant in film in all, or 100% 
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(10), of the cases. The character trait patriotic was relevant in news articles in 
13.8% (53) of the cases and was relevant in film in 90% (9) of the cases. The 
character trait reputation was relevant in news articles in 23.8% (91) of the cases 
and was relevant in film in 70% (7) of the cases. The character trait trustworthy 
was relevant in news articles in 23.5% (90) of the cases and was relevant in film in 
90% (9) of the cases. 
Each character trait was relevant in the films in a higher percentage of cases 
than in the news articles. This is possibly due to the fact that there were 
considerably more news articles than films. It also could possibly be because each 
news article focused on one event and showed a portion of the president's overall 
character in only one or two character traits. The films were more focused on the 
presidential character, or more character traits of the president at a time, which 
allowed for portrayal of a broader picture. 
While relevance required a "yes" or "no" response, the responses for 
importance were measured on an interval scale (one to five). The next research 
question, R2b, explored the average importance of the character traits in films and 
news articles. Since importance was coded on a scale, an average of the responses 
was reported. For the importance of all the character traits in films and news 
articles, the mean, or description of the average response, was calculated (Agresti 
and Finlay, 1997). The mean is the sum of the responses divided by the total 
number of responses (Figure 2). 
The mean importance of the character trait compassion for news articles 
was 2.86 and the mean for films was 4.11. The mean importance of the character 
trait hard working for news articles was 3.16 and the mean for films was 3.00. The 
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Figure 2 Mean of importance for all character traits in news articles and films 
(scale ranges from one to five). 
character trait heroic was not relevant in any of the news article cases; therefore, 
there is no mean to report for it. The mean importance of the character trait heroic 
for films was 3.60. The mean importance of the character trait honest for news 
articles was 3.54 and the mean for films was 4.20. The mean importance of the 
character trait integrity for news articles was 3.50 and the mean for films was 4.40. 
The mean importance of the character trait patriotic for news articles was 2.4 7 and 
the mean for films was 2.67. The mean importance of the character trait 
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reputation for news articles was 3.40 and the mean for films was 3.25. The mean 
importance of the character trait trustworthy for news articles was 3. 70 and the 
mean for ftlms was 4.11. 
Overall, the mean importance appears to be relatively similar for most of the 
individual character traits in the films and the news articles. The films appear to 
place more importance on most of the character traits than the news articles. In 
most cases the difference in the averages was less than one. This would seem to 
indicate that the weight of the importance of the character traits was close to the 
same in films and news articles, with the exception of the character trait heroic. 
The next question, R2c, explored the average rating of the character traits in 
films and news articles. The same calculations run for importance also were run to 
report the mean for rating. The rating for the character traits was coded on a one 
to three scale (Figure 3). 
The mean rating of the character trait compassion for news articles was 2.68 
and the mean for the films was 2.13. The mean rating of the character trait hard 
working for news articles was 2.87 and the mean of the films was 2.88. The 
character trait heroic was not relevant in any of the news article cases; therefore, 
there is no mean to report for it. The mean importance for the films was 2.60. The 
mean rating of the character trait honest for news articles was 1. 78 and the mean 
for the films was 2.20. The mean rating of the character trait integrity for news 
articles was 1.81 and the mean for the films was 2.20. The mean rating of the 
character trait patriotic for news articles was 2.62 and the mean for the films was 
2.89. The mean rating of the character trait reputation for news articles was 1.70 
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Figure 3 Mean of rating for all character traits for news articles and films (scale 
ranges from one to three). 
and ~e mean for the films was 2.00. The mean rating of the character trait 
trustworthy for news articles was 1.62 and the mean for the films was 2.00. 
In general, the mean rating appears to be somewhat similar in most of the 
individual character traits in the films and the news articles. The averages for 
rating were higher for most of the character traits. The differences in the rating 
averages for the character traits were less than half of one in most cases. This 
would seem to indicate that the films and news articles portrayed the character 
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traits of the president in much the same manner in the rating category (negative, 
neutral and positive). 
The figures listed in the above section defined the descriptive data finding in 
the research. While no statistical tests were run, it is essential to see descriptively 
and numerically what the numbers were that were underlying the correlations. 
Table 1 gives a summary for the frequencies and means of relevance, importance 
and rating for the character traits in films and news articles discussed above. 
Correlations 
A correlation measures the relationship between two sets of data. 
"Correlation between two variables means that one is associated with the other" 
(Riffe, Lacy and Fico, 1998, p. 134). The Spearman's rho is an "ordinal measure of 
association for contingency tables with ordered categories" (Agresti and Finlay, 
1997, p. 277). 
The results of the crosstabulations tests and the means tests were entered 
into another SPSS spreadsheet to test for correlations to answer R3a-R3c. A 
summary of these correlations can be found in Table 2 (page 53). The next 
question, R3a, explores the correlations in the content of the films and the content . 
of the news articles printed before the release of the films. This was tested by 
running a Spearman's rho correlation on the results of the crosstabulations for 
relevance of all character traits in the films and the news articles printed before the 
release of the films. The Spearman's rho correlation test also was run with the 
means for importance and rating in the films and the news articles printed before 
the release of the films. 
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Figure 4 Percentages of relevance for all character traits for films and news articles 
printed before the release of the films. 
Figure 4 shows the percentage of relevance for all character traits in the 
films and the news articles printed before the release of the films. The correlation 
value is positive and not significant (rho= +.58; p = .140; N = 8}. 
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Figure 5 Levels of importance for all character traits for films and news articles 
printed before the release of the films (scale ranges from one to five). 
Figure 5 shows the average of importance for all character traits in films and 
news articles printed before the release of the films. The correlation value is 
positive and approaching significance (rho= +.69; p = .086; N = 7). 
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Figure 6 Levels of rating for all character traits in films and news articles printed 
before the release of the films (scale ranges from one to three). 
Figure 6 shows the average of rating for all character traits in films and 
news articles printed before the release of the films. The correlation value is 
positive and approaching significance (rho= +.69; p = .086; N = 7). 
The Spearman's rho correlation tests were also run on the data to answer 
R3b. This question explored the correlations between the content of the films and 
the news articles printed after the release of the films. These tests checked the 
correlation in relevance for films and news articles printed after the release of the 
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films, the correlation in importance for films and news articles printed after the 
release of the films, and the correlation in rating for films and news articles printed 
after the release of the films. 
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Figure 7 Percentages of relevance for all character traits in films and news articles 
printed after the release of the films. 
Figure 7 shows the percentage of relevance for films and news articles 
printed after the release of the films. The correlation value is positive, but not 
significant (rho= +.49; p = .223; N = 8). 
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Figure 8 Levels of importance for all character traits in films and news articles 
printed after the release of the films (scale ranges from one to five). 
Figure 8 shows the average of importance for films and news articles printed 
after the release of the films. The correlation value is positive, but not significant 
(rho= +.49; p = .268; N = 7). 
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Figure 9 Levels for rating for all character traits in films and news articles printed 
after the release of the films (scale ranges from one to three). 
Figure 9 shows the average of rating for all character traits for films and 
news articles printed after the release of the films. The correlation value is 
positive, but not significant (rho = +.64; p = .120; N = 7). 
The same Spearman's rho correlation tests were run on the data to answer 
R3c. This question explored the correlations in the content of the news articles 
printed before the release of the films and the news articles printed after the 
release of the films. These tests checked the correlation in relevance for news 
articles printed before the release of the films and news articles printed after the 
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release of the films, the correlation in importance for news articles printed before 
the release of the films and news articles printed after the release of the films, and 
the correlation in rating for news articles printed before the release of the films and 
news articles printed after the release of the films. 
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Figure 10 Percentages of relevance in news articles printed before the release of the 
films and news articles printed after the release of the films. 
Figure 10 shows the percentage of relevance for news articles printed before 
the release of the films and news articles printed after the release of the films. The 
correlation value is positive and significant (rho= +.95; p = .000; N = 8). 
compassion heroic 
hardworking 
attribute 
50 
integrity reputation 
honest patriotic trustworthy 
.NEWSIMPB 
['~~f;i[j NEWSIMPA 
Figure 11 Levels of importance in news articles printed before the release of the 
films and news articles printed after the release of the films (scale 
ranges from one to five). 
Figure 11 shows the average of importance for news articles printed before 
the release of the films and news articles printed after the release of the films. The 
correlation value is positive, but not significant (rho= +.05; p = .908; 
N = 7). 
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Figure 12 Levels of rating in news articles printed before the release of the films 
and news articles printed after the release of the films (scale ranges 
from one to three). 
Figure 12 shows the average rating for all character traits for news articles 
printed before the release of the ftlms and news articles printed after the release of 
the films. The correlation value is positive and significant (rho= +.94; 
p = .002; N = 7). The correlations for relevance and rating were positive and 
strong, but the correlation for importance, while positive, was not significant. This 
possibly points to a change in the coverage of the importance of the character traits 
in the news media following the release of the films. This does not specifically 
mean that the films were the direct cause of the change, but the films may have 
contributed to the change. 
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Table 2 shows a summary of the results for all correlations tests for 
compartsons of relevance, importance and rating between films and news articles 
printed before the release of the films, for films and news articles printed after the 
release of the films, and for news articles printed before the release of the films and 
news articles printed after the release of the films. 
Correlations Summary 
The Spearman's rho correlation statistical tests were suggestive of some 
correlation in the relationships between the news articles and the films; there was 
a strong positive relationship between the news articles printed before the release 
of the films and the news articles printed after the release of the films for two of the 
three indicators, showing little change in news coverage after the release of the 
films. 
The correlation coefficient for relevance of the character traits in the 
relationships between the films and the news articles printed before the release of 
the films were positive, but not significant. This suggests no association in the 
coverage of relevance in the ftlms and the news articles printed before the release of 
the films. The correlation coefficients for importance and rating in this grouping 
were positive and approaching significance. This points towards a moderate 
association, which might be suggestive of a correlation. 
The correlation coefficients for relevance, importance and rating of the 
character traits in the relationships between the films and the new!; articles printed 
after the release of the films were all positive, but showed no significance. This 
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suggests no association between the films and the news articles printed after the 
release of the films. 
The correlation coefficient for importance in the relationship between the 
news articles printed before the release of the films and the news articles printed 
after the release of the films also was positive, but not significant. This suggests 
no association in the importance of the content on the character traits in news 
media coverage from before to after the release of the films. 
The correlation coefficients for relevance and rating in the relationships 
between the news articles prtnted before the release of the films and the news 
articles printed after the release of the films were positive and significant. This 
suggests a strong association between the relevance of the character traits in news 
coverage before and after the release of the films, and the rating of the character 
traits in the news coverage before and after the release of the films. 
In general, all correlations were positive. There were some correlations that 
were approaching significance in the relationships between the films and the news 
articles printed before the release of the films, suggestive of a slight association. 
There were some significant correlations in the relationships between the news 
articles printed before the release of the films and the news articles prtnted after 
the release of the films, suggestive of a strong association in this grouping. 
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DISCUSSION 
Implications 
This study explored 10 popular films about the President of the United 
States from the 1990s and the news articles printed in The New York Times directly 
before and after the release of the films. The study examined a list of character 
traits pertinent to the President of the United States in these films and news 
articles. Percentages and averages were run on all three categories (relevance, 
importance and rating) to determine frequencies and distributions of the character 
traits. Correlations were run on this data to explore possible associations in the 
relationships between the films and the news articles printed before the release of 
the films, the films and news articles printed after the release of the films, and the 
news articles printed before the release of the films and the news articles printed 
after the release of the ftlms. 
The character traits of the president in the films and the news articles 
printed in the days surrounding the films in the 1990s were compassion, hard 
working, heroic, honest, integrity, patriotic, reputation and trustworthy. The 
character trait heroic had some mixed results. While it was relevant in films in 
50% of the cases, it was never relevant in the news articles selected for this study. 
The lack of the character trait heroic appears to indicate that any heroic act that 
may have been preformed by President Clinton during this time period was not 
covered in the news articles included in the research for this study. 
The frequencies of the category of relevance indicated that each character 
trait was relevant in the films in a higher percentage of cases than in the news 
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articles. This possibly could be because each news article focused on a small part 
of the president's life, one event and showed only one or two character traits. The 
films were more focused on the totality of the presidential character and thus 
portrayed a greater number of character traits. 
The mean for importance appears to be relatively similar for most of the 
individual character traits in the ftlms and the·news articles, though the films 
appear to place more importance on most of the character traits than the news 
articles. In most cases the difference in the averages was less than one. The mean 
for rating appears to be somewhat similar in most of the individual character traits 
in the films and the news articles, though the averages for rating were higher for 
most of the character traits. However, these figures were not tested statistically. 
The calculations from the means of importance and rating initially point 
toward a connection between the films and the news articles. The similarities in 
most of the numbers initially seemed to indicate that there might be a connection 
between the films and the news articles. The correlations tests that were run 
separated the results of the news articles into two different sets of data, news 
articles printed before the release of the films and the news articles printed after 
the release of the films. The correlations directly measured the relationship 
between the data and gave a more definitive answer to the research questions 
posed about associations. 
All of the correlations were positive. There were some correlations that were 
approaching significance in the relationships between the films and the news 
articles printed before the release of the films, suggestive of a slight or modest 
association. There were some significant correlations in the relationships between 
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the news articles printed before the release of the films and the news articles 
printed after the release of the films, suggestive of a strong association in this 
grouping. 
The correlation coefficient for relevance of the character traits in the 
relationships between the films and the news articles printed before the release of 
the films was positive, but not significant. This suggests that there was no 
association in the content of relevance in the films and the news articles printed 
before the release of the films. The correlation coefficients for importance and 
rating in this grouping were positive and approaching significance. This points 
toward a moderate association, which might be suggestive of a relationship. 
A suggested correlation between the films and the news articles printed 
before the release of the films could indicate that there might have been some sort 
of positive relationship. Producers may have been more cognizant of news media 
coverage in order to time the release of the films, and by monitoring the content of 
the news articles, the film studios could select that specific time to produce, release 
or delay the release of a particular film. Some of the suggested associations 
between the films and the news articles printed before the release of the films are a 
matter of design and could be the result of the studio's choice to release a film at a 
time that is considered conducive to box office success. News media content, in 
particular coverage about President Clinton's personal life and character, may have 
contributed to the increase in the number of films with the presidency as a plot 
point in the late 1990s. 
An example of a film that was released with a plot that paralleled news 
media coverage was Wag the Dog (1997). In the plot of this film, the president is 
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accused of having a sexual encounter with a girl scout who was visiting the White 
House. To divert the attention of the media and the American public away from 
this scandal, some of the White House staff members produced a war on a 
Hollywood soundstage. Visual scenes were created on sound stages in Hollywood. 
Coverage of the war filled the media, even though no invasion took place 
(www.imdb.com). At the time of the release of the film, President Clinton's own 
sexual discretions with Monica Lewin~ki were filling the news media, and he had 
just increased the United States military presence in the Middle East. The plot of 
this films and the coverage of President Clinton, both his personal life and the 
military actions, were almost directly paralleled at this time. Another example of a 
film with a timely release would be Pearl Harbor (2001), which was released in 
conjunction with the 60th anniversary of the attack on Pearl Harbor. 
There are also examples of films whose release dates were postponed 
because of current events covered in the news media. After the September 11, 
2001, terrorist attacks on the World Trade Center and the Pentagon, Warner Bros. 
postponed the release of Collateral Damage (2002) because of terrorism related 
content. The content of several films, film trailers and other promotional materials 
was altered after the attacks. The ending to Men in Black II (2002) was rewritten 
because it featured the twin towers. A commercial for Spiderman (2002) was pulled 
because it showed the World Trade Center (Vercammen, 2001). These examples 
are one manner that film content and release timing might be affected by news 
media coverage. 
The correlation coefficients for relevance, importance and rating of the 
character traits in the relationships between the films and the news articles printed 
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after the release of the films were all positive, but showed no significance. This 
suggested that there was no association between the films and the news articles 
printed after the release of the films. 
The fact that this data showed no second-level intermedia agenda setting 
relationship between films and news articles printed after the release of the films 
seemed to point toward an assumption that popular culture had no impact on 
news. This does not mean that there was no impact at all. Previous studies have 
shown that film does affect many aspects of society, as discussed in the Literature 
Review. One reason for the lack of evidence of an association in this study is the 
limited time period and number of films and news articles used in the study. This 
study focused on a very specific portion of the film world and a very specific aspect 
of news coverage (President Bill Clinton) using a small number of character traits 
as a focal point. These factors may have imposed limitations in the results. 
The correlation coefficient for importance in the relationship between the 
content of the news articles printed before the release of the films and the content 
of the news articles printed after the release of the films also was positive, but not 
significant. This suggests that there was no association in the importance of the 
content of the character traits for news media coverage from before to after the 
release of the films. No association in the content of the news articles before and 
after the films points toward a shift in the coverage of the importance of the 
character traits in the constructed week following the film. While the films 
probably were not directly responsible, it is possible that they contributed to it in 
some way to the shift. 
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The correlation coefficients for relevance and rating in the relationships 
between news articles printed before the release of the films and news articles 
printed after the release of the films were positive and significant. This suggests a 
strong association between the relevance of the character traits in news coverage 
before and after the release of the films, and a strong association between the 
rating of the character traits in the news coverage before and after the release of 
the films. 
This strong association detected in the data between the news articles 
printed before the release of the films and the news articles printed after the 
release of the films initially would seem to indicate that film had no effect on the 
news media. Such a strong association, however, could indicate that the films 
worked to reinforce the content of the news coverage. It is a possibility that the 
content of the news articles printed before the release of the films contributed to 
the decision to release the films at that particular time, and that the content _of the 
films reinforced the content in the news media coverage. 
Although the results of the data in this study were not definitive, all the 
correlations were positive. With this information, and what is known about the 
affects of popular culture and news media from previous studies, there is a 
possibility that the news media industry and the film industry could affect what 
the other is doing. It is also possible that the two industries could work together 
for a common goal, or to set or advance an agenda. 
After September 11 ~ 200 l, President George W. Bush sent a team of senior 
officials to Hollywood for a meeting with some of Hollywood's top movie executives 
to discuss soliciting Hollywood's help in the war on terrorism (Lippman, 2001). 
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The results of this meeting are unknown, but the film industry has worked with 
the government on previous projects and has even helped in times of war. They 
have produced projects that help with propaganda and promoted patriotism 
(Schneider and McDermott, 2001). Frank Capra produced a U.S. government 
series of films called Why We Fight in the 1940s (www.imdb.com). 
Limitations of the study 
There are, however, other factors that must be considered when looking at 
the results of this study. Outside factors, such as word of mouth, other media 
sources or events occurring outside the scope of this study may have been 
influencing factors in the news media coverage. There is no definite method to 
determine exposure of the film industry to the news articles. Also, there was no 
way to determine if the writers on the staff of The New York Times actually saw any 
of the films reviewed in this study. 
Because of the release dates of the films selected for this study, Bill Clinton 
was the President of the United States at the time of the release of all the films. 
Therefore, he was the only president covered in the news stories. While he was in 
office, and in particular during the time period covered by this study, there were 
some incidences and scandals. Some of the news media coverage addressed 
questions about the election campaign fund-raising practices of the Democratic 
Party with much of the focus on Clinton. Bill and Hillary Clinton were involved in 
a questionable real estate deal that instigated months of investigations. Paula 
Jones filed a lawsuit against President Clinton claiming that he had exposed 
himself to her and asked her to perform oral sex on him in an Arkansas hotel room 
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while he was governor of Arkansas (Cawthorne, 1998). This lawsuit set off an 
investigation that lasted for several months and unveiled several other sexual 
indiscretions of President Clinton. These factors and the negative coverage of 
President Clinton's character, including specific character traits, may have 
overshadowed any influence a film could have had. 
The current and acting president was the only presidential figure that was 
explored in this study. If the author were to look at former presidents, vice 
presidents, presidential hopefuls and president elects, the scope of the study would 
have become much larger. A larger set of films and news articles would have been 
included in the selection process and in the study. Several films included in this 
study had multiple presidential characters that fit the criteria of a "president" 
listed above. Several films had both a president and a vice president, and a few 
films had former presidents in addition to a president and a vice president. 
A relatively small number of character traits were used in this study. There 
are virtually hundreds of character traits that could be used in a content analysis 
of this sort, so only a small portion of the president's overall character was 
explored. The strength of the correlation can vary, depending on the number of 
categories used in the research. The correlations will be lower with a longer list of 
variables (Gandy, 1991). The traits used had validity because of use by other 
researchers in previous studies. But _that list can most certainly be expanded 
beyond the list used by the author of this study. 
This research was also limited to a short time period. There have been 
hundreds of ftlms with the President of the United States as a main character 
released over the past century (www.imdb.com). There have also been television 
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movies and series, such as Backstairs at the White House (1979) and the West Wing 
(1999) (www.imdb.com). A very specific type of film was used in this study. This 
specific type of film was limited to very few examples, which are representative of 
only a small portion of the overall film world. But due to financial constraints, and 
limited availability of some of the older films, only the most recent films were 
selected for this study. Although Lexis-Nexis is a large and comprehensive 
database used in this type of research, the database is still somewhat limited. 
Most of the country's major newspapers are archived on the database, but they are 
only archived back for so many years. The exact dates for archiving vary 
depending on the individual newspaper. 
This was a quantitative study. A qualitative study could have produced very 
different results. There is a possibility that a qualitative study could detect a much 
more definite, positive association between films and news articles. 
Suggestions for further research 
A different approach to this study would be to use a qualitative analysis 
rather· than a quantitative analysis to examine the character traits of the President 
of the United States in these and other films. Further studies could be done in this 
area using different types of presidential or political characters. There are many 
character traits that could be explored when looking at presidential characters and 
other political figures. A larger (or different) set of character traits could be used in 
the data collection. By using more character traits or variables, the chances of a 
stronger correlation will increase. 
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There are many other newspapers and news media sources that could be 
examined to search for articles on the different characters. Multiple news sources 
might make a better analysis. Using more films and news articles from multiple 
news sources would broaden the scope of the analysis and perhaps increase the 
chances for a stronger correlation in the results. 
In conclusion this study was somewhat of an introduction into the world of 
the President of the United States in film and news media. This study attempted to 
introduce the concept and explore one aspect of the content in films and news 
media dealing with the president. This study was meant to help introduce this 
concept in hopes of providing a better understanding of the office of the presidency, 
and a better understanding of the relationships between film and news media 
depictions of the office of the presidency. 
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APPENDIX A. 
· Def"mitions for inter coder reliability tests 
Compassionate: 1. having or showing compassion. 2. to have compassion for; 
pity. 
Syn: pitying, sympathetic, tender 
Con: grim, implacable, merciless, relentless, unrelenting, adamant, inexorable, 
inflexible, obdurate 
Compassion: pity for suffering, with desire to help; sympathy 
Syn: mercy, commiseration, empathy, charity 
Courageous: possessing or characterized by courage. 
Syn: brave, fearless, intrepid, valorous, valiant 
Con: afraid, apprehensive, fearful 
Ant: pusillanimous 
Courage: the capacity to meet danger or difficulty with firmness; brave:ry 
Decisive: 1. putting an end to uncertainty or debate; conclusive. 2. prompt; 
positive; decided. 
Con: fluctuating, oscillating, hesitant, reluctant, doubtful, dubious, irresolute, 
uncertain, undecided 
Ant: indecisive 
Hard working: 1. one who works hard. 2. diligent. 3. working diligently toward 
the completion of a task or the solution of a problem. 
Con: lazy, slothful, inactive, lackadaisical, neglectful 
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Heroic: 1. of or typical of a hero. 2. characterized by or requiring great daring, 
strength. 3. describing or in a style befitting the deeds of heroes. 
Hero: 1. a person of great courage, spirit, etc. especially one who has undergone 
great danger or difficulty. 2. any admirable or highly regarded man. 
Ant: pusillanimous 
Honest: 1. not given to lies, theft, cheating, etc. 2. not false or misleading; true. 3. 
free from fraud; fair; equitable. 4. earned or acquired in a just and fair manner. 
5. frank; open; sincere. 
Syn: 1. trustworthy, reliable, fair, honorable, upright. 2. frank, candid, straight 
forward. 3. just, impartial, unbiased. 
Con: deceitful 
Ant: dishonest 
Informed: to possess facts or information relevant or important to a situation. 
Syn: advised, apprised, acquainted, notified 
Inform: to give (someone) facts or information; make something known. 
Ant: uninformed 
Integrity: 1. uprightness of character; honesty. 2. unimpaired state; soundness. 
3. undivided or unbroken state; completeness. 
Syn: virtue, morality, ethical, virtuous 
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Intelligent: learning easily; of active mind. 2. showing intelligence. 3. endowed 
with intellect, reasoning. 
Syn: astute, blight, clever, discerning 
Intelligence: 1. the ability to exercise mental functions. 2. the ability to grasp 
the significant factors of a complex problem or new situation. 
Con: irrational, unreasonable, foolish, idiotic, imbecilic, moronic, crass, dense, 
dull, dumb, slow, stupid 
Ant: unintelligent 
Leadership: possessing and exhibiting qualities of a leader. 
Leader: I. to direct the affairs, actions, etc. of. 2. to influence or control the 
opinions. thoughts, actions, etc. of. 3. to have leadership or command; to be in 
control. 
Syn: induce, persuade 
Con: adherent, dependent, subordinate, underling, understrapper 
Ant: follower 
Partisan: one who supports or endorses a party or cause with great devotion or 
zeal; especially an overzealous or fanatical devotee. 
Con: impartial, indifferent, unbiased, unprejudiced 
Ant: nonpartisan 
Patriotic: adverb form of patrtot. 
Patrtot: one who loves his country and zealously guards its welfare. 
Patrtotism: devotion to one's country 
Ant: traitor 
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Personality: 1. the pattern of collective chara~ter, behavioral, temperamental, 
emotional and mental traits of a person. 2. the totality of qualities and traits as 
a character or behavior that are peculiar to a specific person. 3. the sum of 
such charactertstics as they impress or tend to impress others. 
Reputation: 1. the general estimation in which a person or thing is held by others, 
either good or bad. 2. High regard or esteem. 3. a particular credit assigned to 
a person or thing (ex: a reputationfor honesty). 
Syn: good name/ bad name, reputableness 
Trustworthy: to exhibit charactertstics of trust. 
Trust: 1. a reliance on the integrtty, veracity, or reliability of a person or thing. 
2. the state or position of one who has received an important charge. 
Syn: confidence, credence, faith 
Con: deceitful, dishonest, inaccurate, inexact, invalid, unrealistic, suspect 
Ant: untrustworthy 
Vision: 1. a conception in the imagination; mental image. 2. the ability to perceive, 
discern, and anticipate; foresight; imagination. 
Syil: imagination, goals 
Syn. Synonym(s), Con. Contrasted word(s), Ant. Antonym(s) 
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APPENDIXB. 
Article code sheet for inter coder reliability tests 
Title of Article: 
Date of Article: Article Number: 
Film time period: 
Pre or Post film release: Pre/ Post 
Date reviewed: Name of reviewer: 
• If the characteristic listed is present in the portrayal of the presidential 
character, circle "Y" for yes. If not, circle "N" for no. 
• If yes, then rank the importance of the characteristic in the ~tlm and circle 
the appropriate response.* 
• If yes, then determine if the characteristic in the overall portrayal of the 
presidential character from the point of view of the average film viewer is 
"NEGATIVE," "NEUTRAL" or "POSITIVE" and circle the appropriate response. 
The opposite of the character trait is the negative. 
Characteristic. Relevant Importance 
1. Compassionate N/Y 1/2/3/4/5 
2. Courageous N/Y 1/2/3/4/5 
3 . Decisive N/Y 1/2/3/4/5 
4. Hard working N/Y 1/2/3/4/5 
5. Heroic N/Y 1/2/3/4/5 
6. Honest N/Y 1/2/3/4/5 
7 . Informed N/Y 1/2/3/4/5 
8. Integrity N/Y 1/2/3/4/5 
9 . Intelligent N/Y 1/2/3/4/5 
10. Leadership N/Y 1/2/3/4/5 
11. Partisan N/Y 1/2/3/4/5 
12. Patriotic N/Y 1/2/3/4/5 
13. Personality N/Y 1/2/3/4/5 
14. Reputation N/Y 1/2/3/4/5 
15. Trustworthy N/Y 1/2/3/4/5 
16. Vision N/Y 1/2/3/4/5 
*l=not important 2=somewhat important 3=important 
4=moderately important 5=very important 
**Neg.= Negative, Neut.= Neutral, Pos.= Positive 
Rating** 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut~/ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
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APPENDIXC. 
Film code sheet for inter coder reliability tests 
Name of film: 
Date reviewed: ~~~~~~ Name of reviewer: 
• If the characteristic listed is present in the portrayal of the presidential 
character, circle "Y" for yes. If not, circle "N" for no. 
• If yes, then rank the importance of the characteristic in the film and circle 
the appropriate response.* 
• If yes, then determine if the characteristic in the overall portrayal of the 
presidential character from the point of view of the average film viewer is 
"NEGATIVE," "NEUTRAL" or "POSITIVE" and circle the appropriate response. 
The opposite of the character trait is the negative. 
Characteristic Relevant Importance Rating** 
1. Compassionate N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
2. Courageous N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
3. Decisive N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
4. Hard working N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
5 . Heroic N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
6. Honest N/Y 1/2/3/4/5. Neg./ Neut./ Pos. 
7. Informed N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
8. Integrity N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
9. Intelligent N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
10. Leadership N/Y 1/2/3/4/5 Neg./ Neut./ Pos; 
11. Partisan N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
12. Patriotic N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
13. Personality N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
14. Reputation N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
15. Trustworthy N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
16. Vision N/Y 1/2/3/4/5 Neg./ Neut./ Pos. 
*l=not important 2=somewhat important 3=important 
4=moderately important 5=very important 
**Neg.= Negative, Neut.= Neutral, Pos.= Positive 
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APPENDIXD. 
Article code sheet directions 
1. Please use a colored pen. 
2. Fill in information on the article at the top of the page. 
3. Read the article. 
4. A list of characteristics and the definitions, synonyms and antonyms of these 
I characteristics is attached. 
5. Analyze only the characteristics of the presiding president. For the purposes of 
this study, Bill Clinton is the president. 
6. If the characteristic listed is present in the portrayal of the presidential 
character, circle "Y" for yes. If not, circle "N" for no. 
7. If no, then skip to next characteristic. 
8. If yes, then rank the importance of the characteristic in the film and circle the 
appropriate response. 
1 =not important 
2=somewhat important 
3=important 
4=moderately important 
5=vecy important 
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9. If yes, then determine if the charactertstic in the overall portrayal of the 
presidential character from the point of view of the average film viewer is 
"NEGATIVE," "NEUTRAL" or "POSITIVE" and circle the approprtate response. 
For example: If the overall portrayal of the president is that he has a good 
reputation, you would circle "POS" for positive, and if it is that he has a bad 
reputation, you would circle "NEG" for negative. 
In some cases the opposite of the character trait will be the negative. 
For example: If the actions of the presidential character were honest, you would 
circle "POS" for positive. If the actions of the presidential character were 
dishonest, you would circle "NEG" for negative. 
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APPENDIXE. 
Film code sheet directions 
1. Please use a colored pen. 
2. View film. 
3. A list of characteristics and the definitions. synonyms and antonyms of these 
characteristics is attached. 
4. Analyze only the characteristics of the presidential character that is presiding 
president throughout the majority of the film. 
5. If the characteristic listed is present in the portrayal of the presidential 
character, circle "Y" for yes. 
6. If not, circle "N" for no. 
7. If no, then skip to next characteristic. 
8. If yes, then rank the importance of the characteristic in the film and circle the 
appropriate response. 
l=not important 
2=somewhat important 
3=important 
4=moderately important 
5=vei:yimportant 
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9. If yes, then determine if the characteristic in the overall portrayal of the 
presidential character from the point of view of the average film viewer is 
"NEGATIVE," "NEUTRAL" or "POSITIVE" and circle the appropriate response. 
For example: If the overall portrayal of the presidential character is that he has 
a good reputation, you would circle "POS" for positive, and if it is that he has a 
bad reputation, you would circle "NEG" for negative. 
In some cases the opposite of the character trait will be the negative. 
For example: If the actions of the presidential character were honest, you would 
circle "POS" for positive. ff the actions of the presidential character were 
dishonest, you would circle "NEG" for negative. 
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APPENDIXF. 
Definitions 
Compassionate: 1. having or showing compassion. 2. to have compassion for; 
pity. 
Syn: pitying, sympathetic, tender 
Con: grim, implacable, merciless, relentless, unrelenting, adamant, inexorable, 
inflexible, obdurate 
Compassion: pity for suffering, with desire to help; sympathy 
Syn: mercy, commiseration, empathy, charity 
Hard working: 1. one who works hard. 2. diligent. 3. working diligently toward 
the completion of a task or the solution of a problem. 
Con: lazy, slothful, inactive, lackadaisical, neglectful 
Heroic: 1. of or typical of a hero. 2. characterized by or requiring great daring, 
strength. 3. describing or in a style befitting the deeds of heroes. 
Hero: 1. a person of great courage, spirit, etc. especially one who has undergone 
great danger or difficulty. 2. any admirable or highly regarded man. 
Ant: pusillanimous 
Honest: 1. not given to lies, theft, cheating, etc. 2. not false or misleading; true. 3. 
free from fraud; fair; equitable. 4. earned or acquired in a just and fair manner. 
5. frank; open; sincere. 
Syn: 1. trustworthy, reliable, fair, honorable, upright. 2. frank, candid, straight 
fmward. 3. just, impartial, unbiased. 
Con: deceitful 
Ant: dishonest 
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Integrity: 1. uprightness of character; honesty. 2. unimpaired state; soundness. 
3. undivided or unbroken state; completeness. 
Syn: virtue, morality, ethical, virtuous 
Patriotic: adverb form of patriot. 
Patriot: one who loves his country and zealously guards its welfare. 
Patriotism: devotion to one's country 
Ant: traitor 
Reputation: 1. the general estimation in which a person or thing is held by others, 
either good or bad. 2. High regard or esteem. 3. a particular credit assigned to 
a person or thing (ex: a reputation for honesty). 
Syn: good name/ bad name, reputableness 
Trustworthy: to exhibit characteristics of trust. 
· Trust: 1. a reliance on the integrity, veracity, or reliability of a person or thing. 
2. the state or position of one who has received an important charge. 
Syn: confidence, credence, faith 
Con: deceitful, dishonest, inaccurate, inexact, invalid, unrealistic, suspect 
Ant: untrustworthy 
Syn. Synonym(s), Con. Contrasted word(s), Ant. Antonym(s) 
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APPENDIX G. 
Article code sheet 
Title of Article: 
Date of Article: ~~~~~~~~~ Article Number: 
Film time period: 
Pre or Post film release: Pre/ Post 
Date reviewed: Name of reviewer: 
• If the characteristic listed is present in the portrayal of the presidential 
character, circle 'Y' for yes. If not, circle "N" for no. 
• If yes, then rank the importance of the characteristic in the film and circle 
the appropriate response. * 
• If yes, then determine if the characteristic in the overall portrayal of the 
presidential character from the point of view of the average film viewer is 
"NEGATIVE," "NEUTRAL" or "POSITIVE" and circle the appropriate response. 
The opposite of the character trait is the negative. 
Characteristic Relevant Importance Rating** 
1. Compassionate N/Y 1/2/3/4/5 
2. Hard working N/Y 1/2/3/4/5 
3 . Heroic N/Y 1/2/3/4/5 
4. Honest N/Y 1/2/3/4/5 
5. Integrity N/Y 1/2/3/4/5 
6. Patriotic N/Y 1/2/3/4/5 
7 . Reputation N/Y 1/2/3/4/5 
8. Trustworthy N/Y 1/2/3/4/5 
* l=not important 2=somewhat important 3=important 
4=moderately important 5=very important 
**Neg.= Negative, Neut.= Neutral, Pos.= Positive 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
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APPENDIXH. 
Film code sheet 
Name of film: 
Date reviewed: ~~~~~~ Name of reviewer: 
• If the characteristic listed is present in the portrayal of the presidential 
character, circle "Y" for yes. If not, circle "N" for no. 
• If yes, then rank the importance of the characteristic in the film and circle 
the appropriate response. * 
• If yes, then determine if the characteristic in the overall portrayal of the 
presidential character from the point of view of the average film viewer is 
"NEGATIVE, .. "NEUTRAL" or "POSITIVE" and circle the appropriate response. 
The opposite of the character trait is the negative. 
Characteristic Relevant Importance 
1. Compassionate N/Y 1/2/3/4/5 
2. Hard working N/Y 1/2/3/4/5 
3. Heroic N/Y 1/2/3/4/5 
4. Honest N/Y 1/2/3/4/5 
5. Integrity N/Y 1/2/3/4/5 
6. Patriotic N/Y 1/2/3/4/5 
7. Reputation N/Y 1/2/3/4/5 
8. Trustworthy N/Y 1/2/3/4/5 
* l=not important 2=somewhat important 3=important 
4=moderately important 5=very important 
**Neg.= Negative, Neut.= Neutral, Pos.= Positive 
Rating** 
Neg. I Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg. I Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg./ Neut./ Pos. 
Neg. I Neut./ Pos. 
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FILMOGRAPHY 
Absolute Power. Dir. Clint Eastwood. Starring Clint Eastwood, Gene Hackman, Ed 
Hanis, Laura Linney, Judy Davis, E.G. Marshall, Scott Glenn, Dennis Haysbut 
and Melora Hardin. Warner Brothers. 1997. 
Air Force One. Dir. Wolfgang Peterson. Staning Hamson Ford, Gary Oldman, 
Glenn Close, Wendy Crewson, Liesel Matthews, Paul Guilfoyle, Xander 
Berkeley, William H. Macy, Dean Stockwell, Tom Everett, Jurgan Prochnow, 
Donna Bullock, Michael Ray Miller, Carl Weintraub and Elester Latham. 
Columbia Pictures. 1997. 
The American President Dir. Rob Reiner. Staning Michael Douglas, Annette 
Bening, Martin Sheen, Michael J. Fox, Anna Deavere Smith, John Mahoney, 
Samantha Mathis, David Palmer, Anne Haney and Richard Dreyfus. Castle 
Rock Entertainment/ Turner Broadcasting System/ Columbia Tu.star. 1995. 
Deep Impact. Dir. Mimi Leder. With Robert Duvall, Tea Leoni, Elijah Wood, 
Morgan Freeman, Maximilian Schell, James Cromwell and Laura Innes. 
Paramount. 1998. 
Dick. Dir. Andrew Fleming. Starring Kirsten Dunst, Michelle Williams, Dan 
Hedaya, Will Ferrell, Bruce McCulloch and Teri Garr. Columbia. 1999. 
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Independence Day. Dir. Ronald Emmerich. Starring Will Smith, Bill Pullman, Jeff 
Goldblum, Maiy McDonnell, Judd Hirsch, Margaret Colin, Randy Quaid, Robert 
Loggia, James Rebhom, Harvey Fierstein, Adam Baldwin, Brent Spiner, James 
Duval, Vivica A. Fox, Lisa Jakub, Ross Bagley, Bill Smitrovich and Harry 
Connick Jr. 1\ventieth Century Fox. 1996. 
Mars Attacks! Dir. Tim Burton. Starring Jack Nicholson, Glenn Close, Annette 
Bening, Pierce Bronson, Danny DeVito. Martin Short. Sarah Jessica Parker, 
Michael J. Fox. Rod Steiger. Tom Jones, Lucas Haas, Natalie Portman. Lisa 
Marie, Christina Applegate and Barbara Schroeder. Warner Brothers. 1996. 
Murder at 1600. Dir. Dwight Little. Starring Wesley Snipes. Diane Lane, Alan 
Alda, Daniel Benzali, Ronny Cox. Dennis Miller, Tate Donovan, Diane Baker. 
Charles Rocket, Harris Yulin and Nicholas Pryor. Warner Brothers. 1997. 
My Fellow Americans. Dir. Peter Segal. Starring Jack Lemmon, James Gamer, 
Da:n Ayckroyd. Lauren Bacall, John Heard, Bradlely Whitford, Sela Ward, 
Wilford Brimley and Esther Rolle. Warner Brothers. 1996. 
Nixon. Dir. Oliver Stone. Starring Anthony Hopkins. Joan Allen, Powers Booth, Ed 
Harris, Bob Hoskins, E.G. Marshall, David Paymer, David Hyde Pierce. Paul 
Sorvino, Maiy Steenbergen and J.T. Walsh. Hollywood Pictures. 1995. 
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